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THE PROPERTY
WORLD IS
CHANGING

When it came to marketing, the process
of selling properties remained practically
unchanged for generations – adverts in
the local paper and pictures in your office
window.
 
In recent years, all that has changed.
 
With property portals and online “do-it-
yourself” services ever more dominant
and regulatory and legislative changes
like the Tenant Fee Act and the Homes
(Fitness for Habitation) Act placing both
practical and economic burdens on your
business, you need to consider every
technological advantage to remain
competitive when it comes to marketing.
 
This paper explores some of the new
technologies which can generate leads,
attract and retain customers and even
reduce organisational overheads.
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1.

CHATBOTS

Artificial Intelligence might sound like something you’d
find in a science fiction film rather than an estate
agents but it's here – and it can help your business.
 
How much time do you spend answering the same
questions? 
 

 “Has the offer been accepted?”
“Can I book a viewing?”
“When is the rent due?”
“What day do we put the bins out?” 

 
In a social media age, this is only getting worse –
customers are likely to be contacting you around the
clock, and expecting an immediate response.
 
The good news is, you can give them one.
 
A chatbot is a computer programme which is
intelligent enough to interact with humans, either with
text or audio. Think of it as a virtual member of staff.
You can even programme them with a “personality”
which suits your brand.
 
Utilising chatbots means you can respond to your
customer’s queries and needs by phone, by text, by
email, using an interface on your website or even on
social media platforms like Facebook Messenger or
Whatsapp – improving customer satisfaction.
 
 

Chatbots can even respond to valuation enquiries
in the middle of the night – ensuring potential
customers don’t get away just because your office
is closed and you’re asleep in bed.
 
Programmers will input every possible question
your customers can ask, or situations they might
find themselves in, and the chatbot will know
exactly what to say and how to respond. They even
have the advantage of never getting tired, never
being sick, and never having a bad day.
 
Even better, your chatbot is at work every minute
of every day and can even talk with several
customers at the same time.
 
 
 
 
 
 
 
 
Chatbots can do a lot of the work for you –
automatically making viewing bookings and
alerting the relevant customers or staff members
or making automatic or out-of-hours requests to
contractors. 
 
Some artificial intelligence property solutions can
even record previous properties visited by house
hunters and automatically make suggestions to
them of new listings the second you start
marketing them.
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2.

VIRTUAL STAGING

We all know that empty properties can be the
hardest to sell. 
 
For some reason, some viewers just can’t imagine
how much more appealing an empty room would
be if it just had some furniture in.
 
Then there’s our old favourite – the customer who
turns down a property which is perfect for them,
just because they don’t like the wallpaper.
 
 
 
 
 
 
 
 
 
 
 
 
 
Property professionals have tried to address these
issues in the past by “staging” or “dressing” rooms
– but this can be expensive and time-consuming
with no guarantee of success.
 
Virtual Staging lets you present a property to
potential buyers in the most appealing and
effective way.

Computer generated imagery (CGI) is used to
virtually place furniture into a room, allowing you
to show customers how a space would look if
decorated exactly to their tastes. 
 
 
 
 
 
 
 
 
It goes without saying that you must disclose to
customers that you are using virtual staging in
your marketing, but this is a great way to:
 

Demonstrate the potential of vacant properties.
Make sure buyers aren’t put off by dated,
damaged or downright odd decor.
Showcase an unfinished home – allowing you to
effectively market a home which might not be
fully built.
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3.

VIRTUAL TOURS

People find properties online – and figures
suggest it takes them around 8 minutes to decide
whether or not they want to view one.
 
It stands to reason – viewing a house takes a lot of
time out of your busy day, so why bother if you’re
not 100% sure about it, especially if it means
missing work or arranging childcare.
 
So how many leads are you losing because people
can’t be bothered to view a house they’re only a
little bit interested in?
 
Even when they’re through the door, research
shows that more than three in four house hunters
have ended up irritated when properties they
viewed looked nothing like they did online.

 
 
Increasingly, prospective buyers expect more
than a floor plan and a handful of 2D pictures.
They’re more likely to trust a self-navigated 3D
tour, which gives them a real insight into what
it would be inside a property and which lets
them interact with and move around the
property like they would in real life. Don’t
underestimate how much of a selling point it
can be for some people to know how quickly
they can get from the sofa to the fridge, or
from the bedroom to the bathroom in the
middle of the night!
 
The figures are startling - virtual tours seem to
help properties sell five times faster, and
generate four times more enquiries. 
 
When it comes to converting interest into
viewings, 3D tours are a great way of turning
“maybe not” into “why not?”
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4.

AUGMENTED
REALITY

In case you’ve never played Pokemon Go,
Augmented Reality shows you a picture on
your phone or tablet of how what you’re
currently looking at would look like if you
overlay virtual objects onto it.
 
This technology has unlimited innovative
marketing uses, from allowing you to “try
on” new clothes from your phone, to
showing you what that sofa would really
look like in your living room.   

It’s the latter of these which is of the most
use in property terms. AR gives customers
the chance to see what someone else’s
house would look like if their stuff was in it
– and in doing so visualising themselves
living there.
 
In more advanced terms, there’s even the
potential for them to look at a property
they’re passing which has a For Sale board
up and look through the camera on their
phone or tablet to find out how much it’s
on for and who they need to contact.
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YOUR
COMPETIT IVE
ADVANTAGE

There’s no getting away from the fact that
property sector property margins are
being squeezed like never before, with
administrative headaches multiplying by
the day.
 
The good news is that new marketing
technologies like chatbots, augmented
reality and virtual tours are now
becoming mainstream, all of which can
deliver competitive advantage to your
business in the marketplace, reduce your
overheads and offer even better
customer service – making it faster and
easier to sell properties.  

Syndeo is an innovative tech company providing intelligent chatbots
specifically designed for estate agents. Whatever your business goal
– more leads, higher sales or better service – Syndeo can help you
get there. To find out more how Syndeo can help your business just
send an email to info@syndeo.cx.

 
 


